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SNAPSHOT: COLORADO
Innovation, collaboration and a diverse economy join picture-perfect
natural landscapes in this growing Mountain state

T

he C e n t e n n i a l s t a t e h a s b e e n
boom i ng i n recent ye a r s , a s it
continues to add jobs and people,
and has drawn accolades for everything
f rom it s welcom ing bu siness climate
to a thriving craf t beer scene. Having

diversif ied its economy beyond energ y
a nd n at u r a l r e sou r c e s , a nd w it h a n
array of universities, national labs and a
talented workforce to lean on, the future
seems equally bright, as we explore in the
coming pages.

#1
Most active state
United Health Foundation,
2016

#1
State labor supply

Mining and logging
1.0%

Forbes,
2016

Construction
6.4%

Government
16.3%

Manufacturing
5.4%

#2
Best state for jobs

Other services
4.0%

Trade,
transportation
and utilities
17.3%

WalletHub,
2017

Although known for its
snow-covered peaks,
Colorado enjoys around 300
days of sunshine a year.
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Leisure
and hospitality
12.6%

Information
2.7%

Between 2006 and 2016,
the population of Colorado
grew by 17.4%—third
among U.S. states.

Education
and health services
12.5%
Professional
and business services
15.6%

Financial activities
6.2%

TALENT TALKS

OUTDOOR PLAYGROUND

Percentage of persons with
bachelor’s degree or higher:

Colorado is home to:

Colorado contains 75% of the
land area of the U.S. with an
altitude over 10,000 feet.
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Mountain
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Ski
resorts

National
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National
Forests

GDP: $342.7bn
POPULATION: 5.6m
ANNUAL EXPORTS: $8.1bn
CAPITAL: Denver
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THE VISIONARIES

ILLUSTRATIONS: PATRICK MORALES-LEE

How some of Colorado’s most distinguished companies and
individuals are improving the world around them

CU BOULDER

OPTIV

Philip DiStefano,
chancellor

Dan Burns,
co-founder and CEO

As the flagship campus of the CU
system, and one of only 34 public
research institutions to belong
to the Association of American
Universities, the University of
Colorado Boulder is devoted to
elevating the state’s communities
through education, innovation and
entrepreneurship.
During the 2016-17 fiscal year,
the university topped $500 million
in sponsored research funding,
contributing to critical work in fields
such as energy and the biosciences,
and continuing a tradition that has
seen 92 new companies based on
CU Boulder technologies since 1994.
Plus, as the top public university
for NASA research funding and
the only institution to send
instruments to every planet in our
solar system, as well as Pluto, it
promises to have a vital role to
play in the emerging Earth and
space exploration sectors.
Says chancellor Philip DiStefano,
“Over the next five years, my
vision for CU Boulder is that we’re
going to be the top university for
developing tomorrow’s leaders, for
innovation and, most importantly,
for impacting humanity.”

The IT security challenges facing
corporations today don’t just stop
at what the bad guys can think
up next, but also the complex and
costly infrastructure that’s come
from adding a new tool to the
arsenal each time a threat emerged.
Many of these were never designed
to work together, creating a need
for a company such as Optiv to help
plan, build and run cybersecurity
programs that work efficiently.
“We want to be considered
the most reputable and trusted
cybersecurity solutions integrator
out there,” says co-founder and CEO
Dan Burns. “The market continues
to be highly fragmented, and our
goal is to create a company with
the breadth, the depth and the
wherewithal to do it all.”
Optiv was founded in 2002, but
has already grown to 36 offices,
including a new global headquarters
in downtown Denver, and nearly
2,000 employees across North
America, Europe and India. Over the
last three years, it has served 7,500
companies in 76 countries, while a
client base that includes 75 percent of
the Fortune 100 speaks to the value
it offers in today’s environment.

THE ANSCHUTZ
FOUNDATION
Philip Anschutz, founder
Having made his fortune in such
fields as oil drilling, railroads and
entertainment, Philip Anschutz
established the The Anschutz
Foundation in 1984 as a private
charitable foundation dedicated
to strengthening individuals and
communities to improve the
quality of lives.
Since then, the foundation has
donated to hundreds of non-profit
organizations and causes, primarily
in Colorado, and continues to
make more than 500 grants each
year. Focus areas include youth
development and education,
human services, and values and
relationships.
Health and Wellness represents
another key area, and is possibly
the most visible as a result of its
contributions to the University of
Colorado Anschutz Medical Campus—
so named for the $91-million
donation that Philip and Nancy
Anschutz made in 2006 to construct
the Anschutz Centers for Advanced
Medicine. With 4,300 students and
1.7 million patients served each
year, CU Anschutz is now the largest
academic health center in the Rocky
Mountain region.
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PROBLEM SOLVED
From energy to healthcare, Colorado organizations have emerged
as thought leaders in some of today’s most critical ﬁelds
DAVITA
Elevating kidney health

Driving energy innovation
As Colorado’s land-grant university, CSU holds its
responsibility to the state extremely dear, not only
in providing high-quality and affordable higher
education—more Colorado high school students
choose CSU than any other campus—but also in
directing the $338 million it spent on research
during FY2017 toward some of its community’s and
the world’s most pressing challenges.
“Since the first day we opened our doors, research
has been part of our responsibility,” says president
Tony Frank. “It’s in our DNA at this point; the idea
that we can discover new knowledge, apply it for
the benefit of our world and pass it on to the next
generation.”
The university’s areas of expertise include
infectious disease, veterinar y medicine and
atmospheric science, while the CSU Energy Institute’s
work around clean energy development led to the
Smithsonian Institution designating Fort Collins as
a ‘place of invention’ for its exhibition on innovation
clusters at the National Museum of American History.
Among other programs, CSU researchers are
working with Google to make maps of methane
leaks, and are investigating new methods of
harvesting seaweed for biofuel production. Plus,
the university is partnering with the city and the
Colorado Clean Energy Cluster on smart grid and
renewable technologies to create the FortZED zeroenergy district.
“This is an elite innovation environment with
a blue-collar personality,” adds Frank. “You have
faculty members and students who want to roll up
their sleeves and make a difference in the world today.”
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This is
an elite
innovation
environment with a
blue collar
personality
Tony Frank
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COLORADO STATE UNIVERSITY

Headquartered in Denver, Fortune 500-ranked
DaVita is a leading provider of dialysis services
in the United States, operating or providing
services at more than 2,500 outpatient centers,
serving approximately 198,000 patients. In doing
so, it’s fulfilling a vital role in today’s healthcare
environment—around one in seven U.S. adults is
estimated to have kidney disease, many of which
don’t even know it.
“We are well positioned for our patients because
we have a ver y team-or iented cu lt ure,” says
chairman and CEO Kent Thiry, who was named
31st on Modern Healthcare’s 2017 list of the 100
most influential people in healthcare. “We work
very hard to become a trusted partner for patients
and their families so that we can help them deal
with the totality of their condition and the totality
of their life.”
Beyond this commitment, DaVita has also
introduced a number of innovations designed
to elevate what’s possible from dialysis services.
For example, it was the first provider to establish
a focused kidney care pharmacy and the first to
create a comprehensive integrated care model, as
well as being a pioneer in home hemodialysis, which
provides patients with the option of performing
more frequent or longer treatments.
“O ne of o u r c or e v a lu e s i s c ont i n uo u s
improvement,” says Thiry. “We’re always staring
at what we can do differently, what experiments
we shou ld be doing, and what research and
development we should be doing. We’re always
playing with new ideas.”

THE MOST COLORADO
PLACE ON EARTH.

FLY DIRECT FROM
5 MAJOR SUMMER HUBS | 12 MAJOR WINTER HUBS

VisitTelluride.com

855.821.5028
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AT HOME IN COLORADO
How two very diﬀerent Colorado organizations shape and are
shaped by the communities in which they reside
WESTERN UNION

COLORADO SCHOOL OF MINES

A local company with a global footprint

Earth, energy and the environment

Once best k nown for the
e xch a n ge of teleg r a m s ,
We s t e r n U n i o n h a s
transformed itself in recent
years to become a leader
i n om n ich a n nel money
t r a n s fe r a nd p ay me nt s
s e r v i c e s , m o v i n g o ve r
$300 billion in 2017, with a
retail network that includes
550,000-plus locations in
more than 200 countries
and territories.
Says president and CEO
H i k met E r sek , “ We a re
the leader in cross-border,
cross-c u r renc y money
movement.”
As one of the world’s most
global companies, there’s
lots for Western Union to
li ke about Denver, f rom

it s ent re prene u r i a l a nd
open-minded culture, to its
international accessibility
t h roug h t he a i r por t . It s
connection to the city goes
b ac k 154 ye a r s b ut t h at
r e l a t ion s h ip h a s ne ve r
felt deeper than today, as
the company prepares to
move its headquarters in
September, from Englewood
to the Denver Tech Center,
within city limits—a move
it estimates to be worth $300
million to the region over
the next decade.
Adds Ersek, “Like
Seattle is for Starbucks or
Microsoft, or like Atlanta
for Coc a- Cola , we're
creating a global brand with
Denver as our hometown.”

Since it wa s fou nded in
Golden in 1874, Mines has
been known for its focus
on engineering and applied
science, while producing
the graduates and research
that have helped Colorado
and broader societ y
tack le some of the major
challenges of the day.
At first, that demanded
a specia lism in gold
a nd si lver, but now t he
u n i v e r s i t y ’s e x p e r t i s e
spreads as far as big data
and nuclear science, backed
up by nearly $60 million in
annual research awards.
Plu s, i n keepi ng w it h
it s m i s sion a s a publ ic
u n iver sit y, m a ny of it s
strengths align with what

d i f ferent i ate s t he s t ate
t o d ay—for e x a mple , i n
aerospace, where Mines has
become a leader in the field
of space resources and will
launch a f irst-of-its-kind
graduate program this fall.
“ We t a l k o f b e i n g a
top-of-mind, f irst-choice
u n iver sit y for st udent s
and facult y,” says Mines
president Pau l Joh nson.
“We want to be a br ight
beacon in this part of the
c o u n t r y w h e r e t h e r e ’s
just this intensity of very
relevant innovation that’s
ta k ing place, a long with
the production of graduates
t hat a re goi ng of f to be
leader s in indu st r y and
other aspects of society.”

About 99% of Mines
undergraduate degrees
are awarded in math,
science and engineering.

FAC T FIL E
WU processes 32
transactions per second
across all its services.
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W

PARK

RK

+ PL

A

Y

RIVERFRONT
at las colonias

O

Jº,@ofÎūīÎŤêļīļĳĕÎŤ[ļƙöŞŤļŰūðļļŞĕĳðŰŤūŞƌǔċļêŰŤöð
êļĲśÎĳĕöŤÎĳĕĲĲöŞŤĕƅööƋśöŞĕöĳêöČöÎŞöðūļƆÎŞðƆöīīĳöŤŤƽ
êļĲĲŰĳĕūƌÎĳðÎĳŰĳśÎŞÎīīöīöðļŰūðļļŞīĕċöŤūƌīöǂ
Located in Western Colorado, our 15-acre business park nestled in a 140-acre
city park provides unique access to some of the greatest natural resources for both
recreation and product development. Choose from shovel-ready sites or state-ofūĒöǓÎŞūƼ öĳöŞČƌ öċƝêĕöĳū éŰĕīðĕĳČŤ ūĒÎū ļċċöŞ ĲŰīūĕśīö ļśūĕļĳŤƻ ļċƝêöƼ êļĲĲöŞêĕÎīƼ
warehouse or build-to-suit.
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THE SPONTANEIT Y YOU CR AVE.

YOU FEEL LIKE A KID AGAIN.
I’M THE SUDDEN DESIRE TO LE AVE LOGIC IN THE WIND.
BECAUSE WHO NEEDS LOGIC, ANY WAY?
I’M COLORADO. AND I’LL SHOW YOU WHAT IT’S LIKE TO BE TRULY ALIVE.

Get the guide at COLORADO.COM

Colorado | dossier

GLOBAL IMPACT
Why three Colorado companies are changing the way that
people live and play, far beyond the Centennial State
ALTERRA MOUNTAIN CO.
Connecting skiers across America
Already poised to be a familiar
name to skiers everywhere, Alterra
Mountain Company was formed over
the past year through a series of
acquisitions that brought together 12
resorts spanning five U.S. states and
three Canadian provinces.
Headquartered in Denver, the
company has already committed
to half a billion dollars in capital
improvements over the next five years
while encouraging each destination
to maintain its individuality, creating

plenty of choice for potential guests—
choice that extends even further with
the introduction of the Ikon Pass,
which offers access to all 12 resorts
as well as 14 further partner resorts
across the continent.
“If you think about the risk of buying
for one location, you’re making a
bet that it’s going to be a good snow
year for that resort,” says CEO Rusty
Gregory. “When you’re buying the keys
to the kingdom for 26 resorts across
America, all of which are accessible,
you’re making a less risky bet with lots
of experiences that are available.”

PHOTOS COURTESY OF ALTERRA MOUNTAIN COMPANY, NEW BELGIUM BREWING, ALAMY

ANGI HOMESERVICES
Helping homeowners worldwide
Since it was founded as ServiceMagic in
1999 as a way to match homeowners
with home service providers, Goldenbased HomeAdvisor has seen more
than 100 million service requests on its
platform. Its network now includes
nearly 200,000 professionals, while
more than 5 million reviews have been
submitted by homeowners to date.
Along the way, the company took
its expertise internationally as it
acquired market-leading brands

NEW BELGIUM BREWING
Changing the beer experience
Inspired by a bike trip through
Belgium and founded in a Fort
Collins basement, New Belgium
Brewing has cemented itself as
an icon of the U.S. craft brewing
movement, known for its longevity
and innovative beers.
“Consumers today and over the
last 25 years have been interested in
trying things that are new,” says CEO
Steve Fechheimer. “Craft brewers,
and I certainly think New Belgium,
gave people an opportunity to try

across Canada and Europe, before
merging with Indiana-based Angie’s
List in 2017, bringing together two of
the industry’s largest players to form
ANGI Homeservices.
“We are by far and away the
world’s largest marketplace that
helps homeowners find skilled
and background-checked service
professionals,” says CEO Chris Terrill.
“What we bring to a homeowner that
needs help with their most precious
asset is simplicity, ease, convenience
and just massive scale.”

something that was different to the
traditional larger beers that have
been in the marketplace.”
From two employees in 1991, the
company has grown to more than
700 today, and established itself
as the fourth-largest craft brewer
in the country. In 2017, it sold more
than 950,000 barrels of beers across
all 50 states and such international
markets as Japan, South Korea and
Australia, while a second brewery
location in North Carolina has
boosted its potential barrel capacity
to 1.5 million.
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COLORADO COMMERCE
How a diversiﬁed economy is providing a platform for the state’s future growth
1

2

PHOTOS COURTESY OF VISIT DENVER, REGIS UNIVERSITY, UNIVERSITY OF COLORADO, LOCKHEED MARTIN, CENTURYLINK
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1. Denver has earned a reputation as a hub for innovation
2. Regis is one of the nation’s preeminent Jesuit universities
3. CU Anschutz is the university’s health sciences campus
4. Lockheed Martin is a partner in the Orion space program
5. CenturyLink is one of the state’s largest private employers

F

or many years, the Colorado economy was tied
to the energy sector, and the booms and busts
that came with it, but today it is more notable
for its depth and breadth of industry verticals, and a
diverse set of modern, high-tech organizations—the
result of a business environment that has more to offer
than 300 days of sunshine and clean mountain air.
“There’s a true pioneering spirit that exists
here, coupled with a love of creativity from which
all innovation is born,” says Stephanie Copeland,
executive director of the Colorado Off ice of
Economic Development and International Trade.
“And the supportive nature of an ecosystem in which
people are willing to help each other even when they
are competing.”

There's
a true
pioneering
spirit that
exists here,
coupled with
a love of
creativity
Stephanie
Copeland

Whether it’s ranking first in the nation for percapita aerospace employment, or being recognized
for having some of the country’s leading cities for
technology start-ups, Colorado now finds itself
on the cutting edge of some of the preeminent
industries of the 21st century.
In 2017, Colorado was named the fourth-best state
to start a business by Business Insider, while, at the
other end of the spectrum, it’s also home to 10 Fortune
500 companies—including Arrow Electronics, which
moved its headquarters to the state in 2011. As a
solutions and services provider for the electronic
component and computer industry, the company
recorded 2017 sales of $26.6 billion while serving
150,000 customers in more than 80 countries.
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This gives us
an ability
to meet our
customers’
needs more
completely
than
virtually
anybody
else
Jeff Storey

C o lor a d o i s a l s o a m a j or p l aye r i n t h e
telecommunications industry thanks to the likes
of CenturyLink, which completed its acquisition of
Broomfield-based Level 3 last year. Together, they form
the second-largest U.S. communications provider to
global enterprise customers, helping them adapt to
today’s networking challenges.
The combined company employs more than 50,000
people around the world, with its largest presence still
in Colorado, while maintaining around 450,000 route
miles of fiber to support the needs of customers in
more than 60 countries.
Says CenturyLink CEO Jeff Storey, “Our ability
to leverage the rich local footprint of CenturyLink
and combine that with the very large and extensive
national and international backbone of Level 3 really
gives us a competitive advantage in the market and an
ability to meet our customers’ needs more completely
than virtually anybody else.”
Meanwhile, Colorado has the second-largest
aerospace economy in the U.S., supporting more than
190,000 workers across the state. The promise of open
land, a strategic location and an array of military,
research and academic institutions have also drawn
many of the industry’s most notable companies.
These include Lockheed Martin, whose 9,000-plus
Colorado employees contribute to such monumental
programs as the design and testing of NASA’s Orion
spaceship, which will take astronauts back to the Moon
and later to Mars, as well as the U.S. Air Force’s next
generation of Global Positioning System satellites.
Now the company is constructing a $350-million
satellite factory of the future, the Gateway Center,
which is anticipated to make their production faster,
smarter and more affordable.
“For the first time, we have the ability to develop
satellites down a production line regardless of size,”
says Rick Ambrose, executive vice president of
Lockheed Martin’s Space division. “That will benefit

both government customers in getting costs down as
well as commercial customers where we can produce
at very efficient scale.”
The outdoor recreation business also continues to
be a bright spot for Colorado. Spanning everything
from guided tours of the mountains to advanced
manufacturing, the industry contributes $28 billion
to the state’s economy each year.
With 11 mountain resorts and three urban ski areas
across the U.S., Canada and Australia, Vail Resorts
is one of the few global mountain resort operators,
providing the scale that helps it deliver guest-centric
innovation on and off its slopes.
“Our approach to the industry has been to reimagine
every part of the experience,” says chairman and
CEO Rob Katz, whose company was named one of
the world’s 50 most innovative by Fast Company,
in 2016. “How can we drive more value, how can we
make it easier, how can we provide more variety, how
can we delight the guest with some new part of the
experience, and how do we include technology in a
way that doesn’t get in the way?”
Notably, the company transformed the ski industry
when it launched the Epic Pass, growing the program
to where it now provides unlimited access to 64 resorts
worldwide. This year the company expects to sell more
than 750,000 passes, in 100-plus countries.
One of the outdoor rec industry’s great advantages
is that it also provides opportunities for more rural
communities such as Grand Junction, where the
15-acre RiverFRONT at Las Colonias commercial park
is geared toward the outdoor industry and features
such amenities as a zipline across the Colorado River.
“We have these companies that can do a lot of research
and development right outside their front door and
then from a marketing perspective, it’s an incredibly
beautiful place to take video and photography,” says
Robin Brown, executive director of the Grand Junction
Economic Partnership. “For a company that wants to

H I G H E R E D U C AT I O N AT T H E M A R G I N S

Founded in 1877 by a group of exiled
Italian Jesuits, Denver’s Regis
University is one of 28 Jesuit colleges
and universities in the United States,
and this heritage continues to shape
its commitment to service learning
and an education that aims to develop
students as a whole person.
That’s a mission that’s seen the
university venture far beyond
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Colorado. Since 2009, Regis has been
one of the academic partners of
Jesuit Worldwide Learning,
leveraging its robust online presence
to deliver higher education to refugee
camps in Kenya, Malawi and Syria. In
doing so, it has endowed hundreds of
refugees with a diploma in liberal
studies, improving their chances for
employment and helping them

create a better life for the people
close to them.
“We need to serve not just our
neighborhood, but the Denver metro,
the state of Colorado and, in fact, the
world,” says the university’s president,
Fr. John Fitzgibbons. “We want to start
locally but learn what the world is
really like, and what it means to serve
as a Jesuit, Catholic university.”

100+ mile high programs
online and on the ground

From business, craft brewing and cybersecurity to
nursing, pharmacy, and physical therapy.

Colorado’s Jesuit University, Since 1877

are we

THERE yet?
welcome to

THERE.

On vacation, every hour counts. Fly COS
and start your vacation the minute you
step oﬀ the plane. The Colorado Springs
Airport is just 11 miles from downtown
and close to lodging and attractions.
Find out how you can get HERE.

ﬂyCOS.com

VisitCOS.com

The Colorado Springs Airport is proudly partnered with United Airlines.
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be in Colorado, we’re an affordable choice.”
Similarly, in Montrose, the access to nature
c ont i nue s t o pr ove a n a s s e t for o ut do or
manufacturers. “We like to say our citizens can be
skiing in the morning on a world-class ski resort and
be playing 18 holes of golf in the afternoon in a great
climate,” says Chelsea Rosty, executive director of
the Montrose Chamber of Commerce. “The only
commute people face here is the 20 or 30-minute
drive it takes to get to the mountain biking trails.”
Those companies include Mayf ly Outdoors,
a leading manufacturer of high-performance
fishing tackle, which will be the first occupant of
the forthcoming Colorado Outdoors development,
a mixed-use project that will contain residential
units and commercial space for outdoor-oriented
companies, while restoring a section of the
Uncompahgre River.
As in many regions, the health and wellness
industry is also still a significant contributor to the
Colorado economy, with around 330,000 workers
across more than 16,000 organizations. One of
its premier institutions is Denver Health, which,

I feel like
we have
a mission
for all of
Colorado
Bruce Benson

since 1860, has helped guide the city on its journey
from frontier town to modern metropolis. Today,
its responsibilities include operating a Level One
Trauma Center, the nationally recognized ACUTE
Center for Eating Disorders and the new Center for
Addictions Medicine.
“First and foremost, we see ourselves as a citizen of
the community,” says CEO Robin Wittenstein. “Our
focus is how we can help the people who live in this
region not only get healthcare when they need it, but
also looking at how Denver Health can contribute to
their overall health and wellbeing.”
Elsewhere, the state is becoming an IT hub as it
offers an ideal place for technology companies to go to
scale, and a burgeoning biosciences cluster is seeing
an average of 20 new companies launched by research
institutions each year—all of these opportunities
driven by the workforce that the state can offer.
Colorado ranks second in the nation for the
percentage of adults with at least a bachelor’s degree,
at around 38 percent. And while many of these have
come from outside the state, there is a healthy supply
coming from within Colorado as well, with close to

FROM HERE... ANYWHERE.
Colorado School of Mines is a public university focused on science and engineering, dedicated to
educating and inspiring students, advancing knowledge and innovating to address the great challenges
society faces today—particularly those related to the Earth, energy and the environment.
For more information, visit mines.edu.

ARTS & CULTURE
Denver’s art scene extends
beyond gallery walls,
especially during monthly
First Friday art walks.
Don’t miss blockbuster
Broadway shows, enchanting
ballets and symphony
performances at Denver
Performing Arts Complex.

MUSIC
Enjoy a concert under the
stars at world-famous
Red Rocks Park &
Amphitheatre. Check out
live music at jazz clubs,
lounges, bars, dance clubs
and music festivals all
year long, with big-name
headliners, as well as upand-coming local bands.

DAY TRIPS
Take in magniﬁcent
mountain views
while hiking in Rocky
Mountain National
Park or experience the
adventure of whitewater
rafting, zip lining and mountain biking within a
short drive from Denver! Enjoy the best of the
Rocky Mountain West and be back in time for
dinner at one of the city’s best restaurants.

CHEF-DRIVEN DINING
See why Zagat ranked Denver as one of the top
ﬁve Most Exciting Food Cities in America!
Denver’s culinary scene is thriving, so savor
the foodie culture for yourself at chef-driven
restaurants and food halls, or sample craft
beers on the Denver Beer Trail.

FAMILY FRIENDLY FUN
Experience the thrills
at Elitch Gardens
Theme & Water Park,
and discover Denver
Zoo’s newest arrivals,
from baby sloths
to African wild dog
puppies. Denver’s
museums, aquariums
and parks are great
entertainment for the
whole family.
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250,000 students enrolled at public institutions.
Many of these can be found at one of the four
campuses of the University of Colorado (CU), in
Boulder, Colorado Springs, Denver, and the Anschutz
Medical Campus in Aurora. Founded only five months
before Colorado was admitted to the Union, in 1876, CU
continues to have a impact on communities all across
Colorado with more than 290 outreach programs
that span everything from helping people with water
problems, to providing clinical care, to partnering
with schools and other higher education institutions.
Altogether, the university generates an economic
impact of $12.4 billion annually for the state.
“I feel like we have a mission for all of Colorado,”
says CU president Bruce Benson. “The attitude here is
that to bring high-quality education for everybody in
the state of Colorado, part of it is going and working
with other institutions, and not taking them over
but putting in high-quality and strong programs.”
In the state’s capital, the University of Denver (DU)
is the oldest independent private university in the
Mountain States, having dedicated itself to shaping
future leaders since 1864. In today’s interconnected
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world, that calls for a global mindedness, for which
DU is ahead of the curve with a study abroad program
that sees more than 70 percent of its undergraduate
students spend at least one academic term overseas.
“As the city becomes more global, we are a natural
partner,” says chancellor Rebecca Chopp. “We are
always thrilled to engage in the programs in Denver
that help our students, help our faculty, but also help
this city and state become a new global city.”
Another unique student experience can be
found in Colorado Springs, where Colorado College
has established its Block Plan, an intensive and
immersive schedule in which students take just
one class at a time for three and a half weeks, with a
four-day break between each block.
“While the curriculum may look like a traditional
liberal arts college, the way we teach and the way we
deliver that education is very different,” says president
Jill Tiefenthaler, whose college was named the most
innovative liberal arts school in the 2018 U.S. News
& World Report rankings. “That unique approach
allows for many opportunities for experiential
education, field trips and international travel.”
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At Colorado College — the only selective liberal arts college in the
Rocky Mountain West — students take one course at a time for three
and a half weeks on the Block Plan. Here, students immerse themselves
in an incredible living, learning laboratory, surrounded and supported
by faculty scholars, innovative staff, and passionate fellow students.
www.coloradocollege.edu
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COLORADO
GUIDE
A brief introduction to some
of the state’s largest and most
extraordinary communities
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1. DENVER

2. COLORADO SPRINGS

In recent decades, the Mile
High City has witnessed
explosive business and
residential growth as people
across the nation recognize
the cultural opportunities
and work-life balance that
the Colorado capital can
provide—as identified by U.S.
News & World Report, which
has named it a top-three
place to live in the U.S. for
three consecutive years.

Situated near the base of
Pikes Peak, the mountain
that inspired the words
to ‘America the Beautiful’,
Colorado Springs is the state’s
second-most populous city
and largest by area. Home
to the United States Olympic
Committee, a U.S. Olympic
Training Center and 50-plus
national sports organizations,
it is commonly referred to as
Olympic City USA.

ILLUSTRATION: BRATISLAV MILENKOVIC

S

tates don’t come much more picturesque
than Colorado, which crams its 100,000
square miles with close to every kind of
landscape imaginable.
“ There’s so much diversit y contained
within our rectangular piece of Earth,” says
Cathy Ritter, director of the Colorado Tourism
Off ice. “You can tr uly have a completely
different experience traveling from one part
of the state to the next. We have everything
from red rock to great plains to alpine tundra
to really exciting urban destinations.”
It could be that last little bit that is so
remarkable. Everyone knows Colorado for its
snow-topped peaks and outdoor recreation
oppor t unities, but what makes the state
so special is how that is balanced with all
the amenities of some extremely vibrant
downtowns. And that’s not just in the larger
cities of Denver or Colorado Springs, but
also in Fort Collins with its craft beer scene.
Or Trinidad, where a growing collection
of ga l ler ies and ot her creative project s
complements the grasslands and lakes around
the town. Or Boulder, which was named
“America’s Foodiest Town” by Bon Appétit .
Says Mar y A nn Ma honey, CEO of t he
Boulder CVB, “To be at the base of the Rocky
Mountains, and to have such an active lifestyle
but be in a very dense, sophisticated urban city,
you get the opportunity to get outdoors and go
for a hike or go fly fishing, but then walk down
the street to some amazing culinary delights.”
Here, we pick out just a few of the state’s
leading cities, and look at what it is that defines
them in the 21st century.
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3. FORT COLLINS

4. BOULDER

5. AURORA

6. GRAND JUNCTION

As one of six cities included
in the ‘Places of Invention’
exhibition at the Smithsonian’s
National Museum of American
History, Fort Collins is earning
a reputation as a place for
innovation, largely driven
by the presence of Colorado
State University. Meanwhile,
the city has become a beer
mecca, with more than 20
craft breweries and a major
facility for Anheuser-Busch.

In 2017, National Geographic
and Gallup found Boulder to
be America’s happiest city in
a study that contained such
nuggets as that, per capita,
more people walk to work
here than anywhere else in the
nation. CU’s main campus and
numerous national research
labs boost a high-tech local
economy, as well as deliver
an array of cultural amenities
that belie the city’s size.

A large military presence
and CU’s Anschutz Medical
Campus rank among the most
important economic drivers
in Colorado’s third-most
populous city, just east
of Denver, which is also
attracting national attention
as the future home of the
$800-million Gaylord Rockies
Resort & Convention Center,
the largest hotel project under
construction in the U.S.

As the largest community
between Denver and Salt
Lake City, Grand Junction
is the main commercial
and transportation hub on
Colorado's Western Slope.
Flanked by the Colorado
National Monument and
the massive Grand Mesa,
it’s also become known as
the heart of the state’s wine
country, with more than 20
wineries to explore.
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REVITALIZATION
While growth is generally good, it doesn't come without its challenges—
here is how some of Colorado’s largest cities are preparing for it

W

ith Colorado estimated to grow by as
many as 3 million people by 2050—an
increase of 50 percent from 2015, or the
equivalent of another metro Denver—the pressure
is on to plan for the state’s future, so that growth
can occur without losing the quality of life for
which it is known today.
“If you look out f ive or ten years, I’d li ke
for people to say Colorado did it right,” says
Stephanie Copeland, executive director of the
Colorado Office of Economic Development and
International Trade. “That means continuing to
invest in infrastructure, continuing to invest in
collaboration and supporting innovation, and
continuing to ensure that our industries here are
well supported.”

Denver
Since 2010, Metro Denver ranks seventh among
major cities for its population growth rate—a good
sign that good things are happening.
“It’s a s exciting a time to be here a s I can
remember,” says J. J. Ament, CEO of the Metro
Denver Economic Development Corporation. “We
have great new companies both on the start-up
scene and the more enterprise-level companies
that are moving here or expanding here. I’m really
excited about what our community has built and

It’s as
exciting a
time to be
here as I can
remember
J. J. Ament

the investments we’ve made that are now starting to
be attractive to people literally around the world.”
That momentum can be seen throughout the
metro area, but is possibly most pronounced in
Denver’s downtown, which has seen its residential
population triple since 2000 and employment
reach a record high of more than 133,000 people,
according to the Denver Downtown Partnership.
I n add it ion , a rou nd $1.35 bi l l ion i n new
development was completed in 2017 and early 2018,
and another $2.26 billion is currently planned or
under construction. That includes 4,525 residential
units, as apartment builders continue to recognize
the demand in the market, and 772 hotel rooms, as
well as such civic projects as the expansion of the
Colorado Convention Center. A new 50,000-squarefoot rooftop terrace, among other amenities, is
designed to elevate the center as a best-in-class
facility, while Denver’s overall destination appeal
has been bolstered by the vibrancy that the city is
seeing at street level.
“We had the steak, which was the hotels and the
convention center, and now we have the sizzle to go
along with that, and that’s the chef-driven dining
scene, our breweries, arts and culture, and all of
those things make it fun for an attendee that is
looking for an experience nowadays,” says Richard
Scharf, president and CEO of Visit Denver.

FAC T FIL E
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In 2018, WalletHub found Denver
to be the third-fastest-growing
large city in the U.S.
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Looking wider afield, the region has also been
proactive in est ablishing t he in f ra str uct ure
and transportation net work that will allow it
to accom modate a ny f ut ure g row t h. Denver
International Airport will soon embark on its
largest expansion project since the facility was
opened in 1995, while the multibillion-dollar
FasTracks project is creating a modern commuter
rail, light rail and express bus network.
This investment is proving a particular boon to
the Denver South region, a suburban area that’s
home to 20,000 companies, 42 million square feet of
office space, and now an array of mixed-use, transitoriented developments—for example, RidgeGate in
Lone Tree, a master-planned community that could
eventually span more than 3,500 acres around I-25
and a light rail extension.
Meanwhi le, t he area is a lso emerg ing a s a
national leader in how to apply smart technology
to urban growth, supported by the Denver South
Economic Development Partnership’s efforts in
bringing together public and private leaders from
cities across the state to form the Colorado Smart
Cities Alliance.
“We have the opportunity, if we can keep the
collaboration going and keep learning from best
practices globally then applying those as they fit
here, for Denver and Denver South to really be a
lighthouse for how to develop in the future,” says
the EDP’s president and CEO, Mike Fitzgerald.

There's a
high degree
of optimism
and i feel
like we're
still in the
growth mode
of the arc
Dirk Draper

Colorado Springs
Whether it’s being named the second-best place to
live in the country by U.S. News & World Report ,
or the fastest-growing city for millennials by
the Brookings Institution, Colorado Springs has
enjoyed such momentum in recent years that
forecasts predict it may soon eclipse Denver as the
most populous city (if not the metro) in the state.
“I feel like Colorado Springs is at the starting
point,” says Dirk Draper, president and CEO of
the Colorado Springs Chamber and EDC. “People
have never felt a spark quite like this. There’s a
high degree of enthusiasm, there’s a high degree
of optimism, and I feel like we’re still in the growth
mode of the arc.”
That’s an excitement that seems to be shared by
the Panasonic Corporation of North America, which
is partnering with Colorado Springs on a smart city
vision, and how to use data collection sensors to drive
innovation in such critical infrastructure areas as
energy and utilities, buildings and sustainability,
and transportation and mobility.
At t he same time, close to $675 mi l lion in
investment has reinvigorated the city center in
recent years, including the first new downtown
housing for half a century. And now the southwest
downtown region is especially primed for future
development, with 5.2 million square feet of
mixed-use urban projects planned over the next
two decades, beginning with the construction of

FAC T FIL E

PHOTO COURTESY OF COLORADO SPRINGS CVB

The U.S. Air Force Academy, in
northern Colorado Springs, is
larger than Manhattan island.
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Up here in Steamboat, you’ll ﬁnd
natural beauty and sunshine-ﬁlled
activities in the town that’s a bit more
of what makes Colorado, Colorado.

Feel on top of the world this
summer at Halcyon, one of
the only hotels in Denver with
a rooftop pool. Experience it
for yourself or with a friend —
after all, the Colorado lifestyle
is too good not to share.
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the U.S. Olympic Museum and Hall of Fame as the
centerpiece of a neighborhood focused on health,
wellness and the outdoors.
“ W h a t we h ave b e l ie ve d f r om t he ve r y
beginning is that the Olympic Museum would
b e g i n t o s p aw n o t he r pr o j e c t s a nd o t he r
development,” says Doug Price, president and
CEO of the Colorado Springs CVB. “So not only
are we seeing hotel development downtown, but
we’re also seeing apartment living go up, which
for years had not been done. There are cranes in
the air, and we’re really excited about that.”
Colorado Springs is also home to the state’s
second-busiest airport, and one of the fastestgrowing in the countr y, with the 1.68 million
passengers it welcomed in 2017 representing a 29.5
percent increase over the previous year. Plus, its
impact stretches even further when you consider
it shares an airfield with Peterson Air Force Base,
supports numerous aviation-related businesses
on air por t proper t y, and of fers development
opportunities at its 900-acre Peak Innovation Park.
“What we’d like to be known for more than
anything is meeting the needs of our community,”
says director of aviation Greg Phillips. “We want
to build out our business park, we want to develop
our aviation opportunities on our corporate side,
and we want to continue to provide more routes
that build out our domestic network.”
Northern Colorado
Some 50 miles up the Front Range from Denver, the
tri-city area of Fort Collins, Loveland and Greeley
ranks among the fastest-growing regions of the
country, with its population of 650,000 people
projected to expand to more than 1 million by 2035.
Simultaneously, the number of jobs here is

Once you
get a little
taste of
this, it's
just a
pretty fun
place to be
Cynthia
Eichler

expected to nearly double to 500,000, as the region
continues to see opportunity in a diverse economy,
two major universities and nine federal labs,
and a millennial cohort that is 13 percent more
concentrated than the national average.
“We’re adding people, we’re adding jobs, and
that growth is evident everywhere in the region,”
says Andy Montgomery, president and CEO of the
Northern Colorado Economic Alliance. “Weld
County in the coming decade will triple in size,
and Larimer County will grow by 60 percent,
according to the Colorado state demographer. It’s
just a place where young people are thronging to.”
A ll of this requires caref ul preparation if
these cities are to reap the economic benefits of
this growth without sacrificing what it is that’s
drawing people in today—and the region has
already got off to a strong start with projects such
as the widening of I-25, improved fiber availability,
and an expansion of a water plant in Loveland.
In the region’s largest community, Fort Collins,
the momentum is evident in the proliferation of
mixed-use developments and public spaces, many
of which involve the renewal of some of the city’s
historic buildings. Meanwhile, the opening of
the Elizabeth Hotel marks the culmination of a
30-year vision to introduce a new central hotel,
as well as a proof point that investors are looking
fondly upon the market.
“It’s that opportunity to stay downtown where
everything is considered a hub,” says Cynthia
Eichler, president and CEO of Visit Fort Collins.
“They also bring an element of luxury that we
didn’t previously have in Fort Collins, so we’re
excited to watch that expand, and watch people
discover it and come back, because once you get a
little taste of this, it’s just a pretty fun place to be.”

Northern Colorado's rate of
patents per capita is four times
the national average.

122 | Hemispheresmagazine.com/dossier

PHOTO COURTESY OF ALAMY

FAC T FIL E

RenewYour Spirit
Buy a fishing license or a state park pass at

cpw.state.co.us/discover
Sylvan Lake State Park

1-800-244-5613

dossier | Colorado

OUT OF OFFICE
From world-class ski slopes, to the full range of professional sports, to some
unique artistic venues, there are plenty of reasons to head to Colorado

SKI & RECREATION
• Some 2,000 skiable acres, 18 chair lifts and
an old town listed on the National Register of
Historic Places make Telluride (1) one
of America’s most remarkable
mountain destinations.

2

• Home of the Winter X
Games, Aspen Snowmass
(2) has earned its
reputation as one of
the world’s most famous
winter resorts with four
ski areas on four adjacent
mountains.

1

• Five peaks and the highest
chairlift in North America help
differentiate Breckenridge (3) as a ski capital,
supported by an array of summer activities and
an authentic main street that combines modern
hospitality with Victorian architecture.
• Designated as one of the first UNESCO World
Biosphere Reserves, and known for its diverse
landscapes and wildlife, Rocky Mountain
National Park continues to be
one of the most visited in
the National Park System.

FAMILY-FRIENDLY
• Boasting teams in all five major league sports,
Denver has plenty to offer the sports fans in
the family, from the classic ballpark feel of
downtown’s Coors Field to the Broncos’ enormous
Sports Authority Field at Mile High (4).

• With more than one million objects in its
collections, the Denver Museum of Nature &
Science (5) has helped visitors connect with the
natural world for more than a century, and
welcomed 1.8 million people in 2017.

3

• More than 460 rescued animals,

PHOTOS COURTESY OF THE COLORADO TOURISM OFFICE/
DENISE CHAMBERS/MATT INDEN, VISIT DENVER, COLORADO
SPRINGS CVB, VISIT FORT COLLINS/RICHARD HARO
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ANNUAL VISITORS: 82.4m (2016)
VISITOR SPENDING: $19.7bn
TOURISM EMPLOYMENT: 165,000
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including lions, tigers, bears
and wolves, are protected at
The Wild Animal Sanctuary
near Keenesburg, where a
1.5-mile walkway changes the
way that animals are viewed.

• Independent restaurants,
stores, live music and the only original
trolley car west of the Mississippi await
in Old Town Fort Collins (6), upon which
Disneyland’s Main Street USA was modeled.

6
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This is a destination that continues to
offer magniﬁcent opportunities to
explore the outdoors while enjoying
unique cultural experiences
Cathy Ritter, Colorado Tourism Ofﬁce

NATURAL WONDERS
• Standing at the edge of the Colorado National
Monument (11) near Grand Junction provides
visitors with one of the great landscapes of
the American West, complete with sheerwalled red canyons, towering monoliths
and the windy Rim Rock Drive.
• More than 2 million people visit
Colorado Springs’ Garden of the Gods
Park each year, where the striking red
rock formations present one of the most
extensive pictures of geological history found
anywhere in the country.

11

• Stretching for six miles along the Arkansas
River, the Royal Gorge is a deep and narrow
canyon that rises as high as 1,250 feet above the
water and is crossed by a zipline, gondola and
the highest bridge in the United States.

• Proving that Colorado offers more than red
rock and snowy mountains, the Great Sand
Dunes National Park (12) is home to the
tallest dunes in North America, rising
up to 750 feet tall and containing an
estimated 5 billion cubic meters of sand.

12

ART & CULTURE
• Set between 400-foot-high

HISTORY
• The spectacular Mesa Verde National Park (7),
in southwest Colorado, contains some of the bestpreserved cliff dwellings in the United States, and
offers an insight into the Ancestral Pueblo people
who called it home for more than 700 years.

• The Durango & Silverton Narrow Gauge Railroad
(8) offers the chance to ride a vintage
steam locomotive that has been
taking passengers along the
Animas River since 1882.

8

sandstone rocks, some 15
miles west of Denver, Red
Rocks Amphitheatre (9)
is widely regarded as
one of America’s finest
outdoor music venues
for its natural beauty and
perfect acoustics.

9

• One of the largest centers
of its kind in the United States,
the Denver Performing Arts
Complex (10) presents theatre, ballet,
opera and more, across four blocks
and ten performance spaces.
• In partnership with Colorado’s

• To follow the Santa Fe Trail

Creative Industries office, the city of
Trinidad established a local creative
art district and a designated Space to
Create—one of 21 Creative Districts across
the state—that is already attracting art and
nature lovers to the mountain desert town.

through Colorado is to walk in
the footsteps of 19th-century
traders through the Old West,
taking in such stopping
points as Bent’s New
Fort, the first Colorado
site to be named a
National Historic
Landmark.

10
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BEYOND THE HORIZON
A look at just a few of the projects set to shape how people live,
work and play in Colorado over the coming decades

A

1. Denver International Airport
Since it opened in 1995, DIA has played a major
role in facilitating the grow th of the Denver
reg ion—so much so t hat it ha s g row n to be
America’s fifth-busiest airport, with more than
61 million passengers in 2017. It’s done so with
a facilit y that was origina lly designed for 50
million travelers, leading to it receiving approval
last year for a $3.5-billion, five-year capital plan
t hat includes t he add it ion of 39 gates a nd a
renovation and redesign of the iconic tentedroofed Great Hall.
“We wou ld li ke to have t he best pa ssenger
experience possible,” says the air por t’s CEO,
K im Day. “Sk yTra x rated us t he number-one
regiona l air por t in Nor th A mer ica last year,
we have repeatedly got great kudos in terms of
U.S. air ports, and we’ve now set our sights on

1

some of the international airports that we are
competing with.”

We would
like to have
the best
passenger
experience
possible
Kim Day

2. National Western Center
Across a 250-acre campus in Nor th Denver, a
$1.2-billion project will transform the site of the
National Western Stock Show into a destination
t h at c om bi ne s a g r ic u lt u r e , e duc at ion a nd
enter t a in ment to celebrate t he spir it of t he
West and put the spotlight on tomorrow’s food
security solutions.
3. U.S. Olympic Museum and Hall of Fame
Ju st block s away f rom t he U. S . Oly mpic
Committee headquarters in Colorado Springs,
this $75-million museum and visitor destination
will recognize the achievements of American
Olympic and Paralympic athletes when it opens
in early 2020. In time, it is expected to welcome
350,0 0 0 v i sitor s a yea r, wh i le prov id i ng a n
anchor for the new City for Champions District
and the revitalization of the cit y’s southwest
downtown region.

2

3
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c r o s s C o lor a d o , both the public and
private sector are investing in the state’s
future, culminating in a number of major
projects that could transform its communities.

WHERE PASSION
MEETS PURPOSE
THIS IS YOUR PLACE.

This is your place for innovation.
Where ideas meet capital and
businesses thrive.
This is the place built on a culture of
collaboration. Where business and
talent intersect.
WHERE WORK COMES TO LIFE.
THIS PLACE IS COLORADO.
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